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• Results: Participants were 
more efficient at locating a 
target when it appeared in its 
associated location within a 
scene.

• Discussion: This suggests that 
object-location 
associations can be 
formed in the absence of 
semantic information.

•Statistical learning can be used to form object-location associations in the absence of semantic information. 
•These object location associations are generalized across contexts.
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• Results: Participants were 
unable to learn the 
object-location associations 
when the association varied 
across contexts.

• Discussion: This suggests that 
these associations may 
generalize across contexts. 

• Results: Participants were able 
to learn the object-location 
associaitons in the associated 
scene type and generalized this 
learning to the scene type 
without associations.

• Discussion: This suggests that 
these object-locations 
associations are generalized 
across scene type.
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